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The organic approach applied in Switzerland focuses on the 

concept of holistic agriculture. This approach can be sustained 

over generations, and produces authentic and healthy products

that offer taste and enjoyment for consumers.
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Since 1981, Bio Suisse has stood 

for a closed cycle that encompasses 

organic operations in their entirety. 
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What Bio Suisse is all about.
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Sustainable production and 

processing standards

Networking among members, 

the industry and partners

PR work,

advertising

Healthy and delicious 

Bud products

Market access and 

sales promotion

Market 

transparency
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For us, holistic sustainability is a matter of course.



Organic agriculture in Switzerland.
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Focus and specialisation among Bio Suisse members.
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≈  ’   

fruit and berry 

producers

≈ 900

vegetable 

operations

≈ 400

Winegrowing 

businesses

Number of producers by market in 2023. Rounded figures.

A total of 7’362 operations in Switzerland and Liechtenstein produce according to the Bud standards, many of which are mixed operations.

≈ 800

potato producers

≈  ’   

arable operations

≈  ’   

animal traders

≈ 140

poultry operations

≈  ’    

dairy operations

≈  ’   

egg producers

≈ 250

beekeepers

Mixed operations Specialist operations

≈ 400

pig operations

≈ 300

herb operations

≈ 120

Garden centers 

and nurseries

Source: Bio Suisse, Dep. Markets
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Bud quality identifiable on packaging.
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Awareness and reputation of the Bud.
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The organic food market in Switzerland.
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> 3 billion

> 2 billion

1.52 billion

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Development of sales in the organic food market.
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4.075 billion

Organic retailers

Direct marketing

Other retail

Department stores/

other sales channels

Source: Bio Suisse (Organic sector in numbers)Bio Suisse presentation
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Distribution of sales in the organic food market.

2023

CHF 4.075 billion

Source: Bio Suisse (Organic sector in numbers)

Other 

retail



Approximately three-quarters of the organic products

according to Bio Suisse Standards.
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Produced with Bio Suisse raw materials 

or according to Bio Suisse Standards

Not produced according to Bio Suisse Standards 

(estimate)

Other 

retail

Bio Suisse presentation



Bud label on more than half of all organic food.
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Bio Suisse Bud 

on the product

No Bud on the product

(estimate)

Other 

retail

Bio Suisse presentation



Organic market shares by product category.
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Conventional

Organic share (%)

Source: Bio Suisse (Organic sector in numbers)

28,4% 27,1% 25,4%
20,2%

11,8%
6,5%

11,0%12,9%
18,1%

6,1%



Sustainable partnerships with Swiss retailers
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http://www.coop.ch/


Development of organic operations.
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Organic regulations 

operations

681

Bud 

operations 

 ’   



BIOSUISSE ORGANIC operations worldwide.
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Bärner Bio Bure

Represented throughout Switzerland

with 22 regional and 11 other member organisations

MO licensees

Bio Suisse presentation

Bio-Ring 

Appenzellerland

http://www.baernerbiobure.ch/


Producers 

in Switzerland

The grassroots movement is represented 

throughout the organisation.
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Member organisations

(MOs)

Delegates

Committees

Label 

Commissions

Steering Committee

Bio Suisse Organic 

operations abroad

Head office Auditors

Advisory Groups

Education Committee

Control Committee

Independent Appeals 

Office

Licensees

(processing, trade, retail)

Ombuds-

man Service
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102 delegates from 33 member organisations.
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Bärner Bio Bure

Bio-Ring 

Appenzellerland

13

9

5
4

3

je 2

je 1

12

5 4
3

3
3

3
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4

Distribution for the period 2024–2027

MO licensees

http://www.baernerbiobure.ch/
https://www.biobergkraeuter.ch/


What are the benefits of the grassroots movement?
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Source: Bio Suisse Member Value Producer Survey 2018

Securing livelihood

Marketing opportunities, 

market transparency, r

ecommended prices, 

image of organic

Representation

In politics, 

influence of committees, 

values

Access to knowledge

Information, 

exchange



Bio Suisse Standards as a basis for quality and sustainability. 
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Processing 

and trade

Production of plant 

and animal products

Collection of 

wild plants

Operations outside 

Switzerland and 

imported products

II III IV V

I

Licence contracts 

and trademark use

Regular inspections Fair trade relationsSocial requirements 

applicable to 

organic operations

Sustainable 

development



The contents of this presentation are the property of Bio Suisse 

and may only be used with permission. 
Bio Suisse 

Peter Merian-Strasse 34 

4052 Basel 

Tel. +41 (0)61 204 66 66

bio@bio-suisse.ch

www.bio-suisse.ch
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http://www.bio-suisse.ch/
https://www.facebook.com/biosuisse
https://www.instagram.com/bio_suisse/
https://www.linkedin.com/company/bio-suisse/
https://www.youtube.com/user/biosuisse
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