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The organic approach applied in Switzerland focuses on the
concept of holistic agriculture. This approach can be sustained
over generations, and produces authentic and healthy products
that offer taste and enjoyment for consumers.
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Since 1981, Bio Suisse has stood
for a closed cycle that encompasses
organic operations in their entirety.
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What Bio Suisse Is all about.

Market
transparency

Market access and
sales promotion

Healthy and delicious
Bud products

Bio Bud.
Sustainable production and Networking among members, PR work, People, animals and
processing standards the industry and partners advertising nature in balance.

.................................. BIOSUISSE
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For us, holistic sustainability is a matter of course.

T

Careful production Careful Authentic and
and high-quality processing delicious products

/ organic products \ / \ / \
Sl esponsiity N o 8
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Animal / \ / \ /
welfare Resource Fair trading Transparency

~_ conservation and relationships and and credibility
biodiversity parinerships
\ I.OCGI, regional and globul /
responsibility
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Organic agriculture in Switzerland.

o, is the share of organic
26 /0 in the mountains.

13 %

is the share of organic

1 7 .9 o/o in the lowlands.
of all agricultural operations 1 8 %

in Switzerland and Liechtenstein are organic

(Bud and organic regulations). of the utilised agricultural area
in Switzerland is used for organic farming.
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7’362

agricultural operations across
Switzerland and Liechtenstein produce
productsaccording to Bio Suisse Standards.

Source: Bio Suisse (Organic sector in numbers)
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Focus and specialisation among Bio Suisse members.

Number of producers by market in 2023. Rounded figures.
A total of 7’362 operations in Switzerland and Liechtenstein produce according to the Bud standards, many of which are mixed operations.

Mixed operations Specialist operations

§ | ®

=3320 ~1'200 ~ 120
dairy operations % fruit and berry Garden centers
= 6°300 producers and nurseries
animal traders =400
~2'600 ~ 900 Winegrowing
) egg producers - businesses
T vegeta_lble
- D operations
Do L 4 :
potato producers ), &
Q7
=~ 400 X
pig operations = 140 =~ 250
= 3’000 poultry operations beekeepers ~ 300

arable operations herb operations
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Bio Bud. People, animals and nature in balance.
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Bud quality identifiable on packaging.

Krauterseitlinge
nanicaut

-naturaplan ;
[:HOCO MQULA” 4 Belrose-Apfelringe

CARANMEL |SEES |

naturaplan

Kefir-Drink o

BIOSUISSE

Vollmilch
Lait entier

ALPENKRAUTERTEE

Alpenkrauter
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Awareness and reputation of the Bud.

awareness

of the bud is

87 %

-2%
over previous year
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Resource protection

(soil, water, air, climate) Guaranteed

80 /o °'9°'8“‘cs8f°:;/e::s

Animal welfare
Without chemicals /

73% ) “sav

Biodiversity /

Trustworthy products

Source: Bio Suisse (Organic sector in numbers) 11




The organic food market in Switzerland.

VA

~ CHF 454 L
53 9/,  vemnmsnees 1 11.0 Yo

of all consumers buy
organic products on a daily basis,
or several times a week.

was the share of organic food
in the total food market in Switzerland in 2021.

CHF 4.075 billion

are the total sales in the organic food sector in Switzerland.
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Development of sales in the organic food market.

4.075 billion

Direct marketing

Department stores/
other sales channels

> 3 billion

Organic retailers

Other retalil

> 2 billion

MIGROS

1.52 billion

coop

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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Distribution of sales in the organic food market.

Other
retail

2023
CHF 4.075 billion
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Approximately three-quarters of the organic products
according to Bio Suisse Standards.

¢ O 3
% 0. © ®

‘ Produced with Bio Suisse raw materials
or according to Bio Suisse Standards

f//‘/’;-/; Not produced according to Bio Suisse Standards
(estimate)




Bud label on more than half of all organic food.
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Organic market shares by product category.

I Organic share (%)
Conventional

6,1%
]

P
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Sustainable partnerships with Swiss retailers

N re—
c@ i by S G Q &N v © Locations <3 Availableonline & Login | 3 Cart

= MIGROS Search for a product... Q @ Enterregion M Login

My Coop Food Wine Household & Pet Cosmetics & Health Baby & Child Brands & Inspiration Kiosk Promotions

{omepage Offers Organic My products T Productsinthe stores G Order online

Seasonal Promotions  Newproducts  Diet  Giftldeas  Recipes  Culinaryjourney  Brandworlds  Ownbrands  Qualitylabels

© oOnline: free red wine glasses*

Home > Brands&Inspiration > Qualitylabels > BioSuisse > Bio Suisse

Seal of Quality Bio Suisse Products

Bio Suisse: the bud guarantees the

organic nature of a p"’du‘:t Migros Bio, now with the Bio Suisse bud

Migros Bio has been synonymous with a wide range of organic products since 1995. Because no synthetic
chemical pesticides are used, these products help to preserve the environment. After all, if we want to enjoy
our natural surroundings, we must also protect them.

Bio Suisse is the umbrella organization of Swiss organic producers and owner of the bud
label, which certifies organic products in accordance with very strict guidelines. We are a close
partner of Bio Suisse and virtually all 2 700 of our Naturaplan products plus other own-label
brands bear the bud label.

We're therefore extremely proud that Migros has been ing even more i ively with Bio Suisse for
about the past two years. As a result, many Migros Bio products now also bear the Bio Suisse bud, one of the
most stringent quality labels worldwide. This means stricter guideli greater inability and thus even

higher quality organic produce.

Give our Bio Suisse bud products a try. You'll not only be able to enjoy their great taste, but also contribute to
a healthy environment.
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http://www.coop.ch/

Development of organic operations.

48’607
47’704 46'930
46’149 45'474 -
44’080 43477
| 427888 42'303
; 7901 8’043
7465 7623 7’750
, , 6’906 217 Organic regulations
6’308 6’387 6’480 6’538 operations
681
Bud
operations
7'362
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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BIOSUISSE ORGANIC operations worldwide. BIOSUISSE

6 @ 100-499 @ 10-49

5 <10
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Represented throughout Switzerland Bio-Ring BARNER
with 22 regional and 11 other member organisations Appenzellerland EBIOBURE
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http://www.baernerbiobure.ch/

The grassroots movement is represented
throughout the organisation.

Advisory Groups
Education Committee

Head office Committees Control Committee Auditors o
Label Independent Appeals Vm
Commissions

Steering Committee Ombuds- o
man Servicﬂ

Delegates

Member organisations
(MOs)

Producers
in Switzerland

Bio Suisse Organic Licensees X I

operations abroad (processing, trade, retail) L L
’ ’ 2 | 2 | \LII1/J
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http://www.baernerbiobure.ch/
https://www.biobergkraeuter.ch/
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What are the benefits of the grassroots movement?

Source: Bio Suisse Member Value Producer Survey 2018

/\ Securing livelihood

()
YZ d 8 Marketing opportunities,
$ JHI_ market transparency, r
ecommended prices,

image of organic

7\

Representation Access to knowledge
In politics, @ Information,
influence of committees, exchange

values
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Bio Suisse Standards as a basis for quality and sustainabillity.

A

Operations outside
Switzerland and
imported products

Collection of
wild plants

Production of plant
and animal products

Processing
and trade
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E Regular inspections Licence contracts Social requirements Fair trade relations Sustainable

! and trademark use applicable to development

! organic operations
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Bio Suisse

Peter Merian-Strasse 34
4052 Basel

Tel. +41 (0)61 204 66 66
bio@bio-suisse.ch
www.bio-suisse.ch
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The contents of this presentation are the property of Bio Suisse
and may only be used with permission.
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http://www.bio-suisse.ch/
https://www.facebook.com/biosuisse
https://www.instagram.com/bio_suisse/
https://www.linkedin.com/company/bio-suisse/
https://www.youtube.com/user/biosuisse
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