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Indispensable

The FRC is the largest consumer
protection association in Switzerland.

Independent
Advertising-free since 1959

Where are the needs of Consumers?
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Our mission

INFORM
« DEFEND
« MOVE THE LINES

For sustainable and transparent consumption

Lorsque vous naviguez sur intemet,
acceplez-vous systématiquement les cookies?

Where are the needs of Consumers?
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Swiss agriculture: where are the needs ?

Food produced close to nature..............ccocevieviinennn.. I <3
Biodiversity thanks to respectful agriculture................. I S
Preservation of soil fertility.......................ol ¥
Fair living conditions for people working in agriculture... I 7/

A wide selection of regionally produced foods.............. I 7 6
High standard of animal welfare............................... I /2
Excellent food taste quality................ccooiiii i, I 7 0
Climate-friendly production.................ooiiiiiininn, I G 3
Preservation of old varieties.............ccooevviiiiiiiinnnen, I GG

Wide choice of local foods............ccooviiiiiiiiiin . ¥
Maintaining as many family-run farms as possible......... I S

Maintaining landscapes and built-up areas.................. I 55 iﬁ;;‘;‘i:zgcl’;hSCh“'e Luzern

Detailed information on where and how .....................

. 54

Bimpodance of the aspects: d= 0 min & 100 mak
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FRC’s vision on agriculture

Key thoughts on this vision :

 Food sovereignty : consumers must be able to
choose their food according to their own criteria

 Local products: attachment to products that are
local and easily traceable

« Maintaining a diversified Swiss agriculture: to be
taken into account in the free exchange agreements

« Price: act to reduce the margins of intermediaries,
but remunerate producers fairly

= Consumers are attached to Swiss agriculture,
but it does not yet meet their expectations
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FRC’s vision on agriculture

In order to meet the expectations of
consumers, Swiss agriculture must...

... become more sustainable: produce more natural and
transparent food,

...become more resource-efficient: conserving soil and
water resources by not using industrial production methods,

...become less dependent on synthetic pesticides: these
are problematic for the environment and consumer health
(cocktail effect)

...remain GMO-free: for cultivation (moratorium) and for
animal feed,

...promote animal welfare: limit the number of animals per
farm, fewer antibiotics and transparent labelling of animal
husbandry.
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FRC’s vision on agriculture

In order to respond to consumer expectations,
agricultural policy must...

....ensure the preservation of multifunctional Swiss agriculture,
especially when negotiating free trade agreements,

.... reorient the direct payment system in such a way that sustainable
services are promoted,

... Gradually replace synthetic plant protection products, starting with the
most problematic ones, and reform the control and authorization system,

.... provide more support to farmers converting to organic farming in
order to increase the area under organic cultivation and to make organic
products available to more consumers,

....provide more funding for public agricultural research to strengthen
conventional seed selection that produces seeds adapted to local conditions
and to develop alternatives for pesticide-free cultivation,

... regulate new genetic modification techniques.
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Overcoming the triangle of inaction

‘Governments are not taking SOCiew
enough actions , they work for their 3% ‘Companies have the power
own self-interest’ m\ of action but they slow
down to keep profiting”

Consumers have to make

People wouldnt vote for choices. We produce what

tough regulations that they demand
impact their lifestyles
2l
Government Business
We cant change the markets, Governments must set new
companies have more power policies. | cant act if
to change competitors don't do

Where are the needs of Consumers?
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Switzerland as a leader in sustainable agriculture?

*  Public awareness of sustainability
and proximity to nature

«  Significant purchasing power

«  Capacity for innovation

Lack of transparency

Political blockages
Power of economic lobbies

Where are the needs of Consumers?
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FEDERATION ROMANDE DES CONSOMMATEURS

CP 6151, rue de Geneéve 17
1002 Lausanne

Tel. 021 331 00 90 or frc.ch/contact
frc.ch
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